Texting in Mixed-Mode Studies: Results from Recent Research Experimentation

Using multiple modes of contact has been found to increase participation in surveys over a single contact mode. Text
messaging has emerged as a new mode to contact survey participants in mixed-mode survey designs, especially for
surveys that include web and/or phone data collection. However, it has been unclear how to best combine text messages
with mailings and other outreach contacts to improve response rates and data quality. At NORC, we launched a program
to explore the effectiveness of using text messaging as a contact mode and embedded experiments in multiple NORC
studies to better understand the impact and benefits of texting. In this seminar, we highlight results from our recent
experimental research, including the effectiveness of text invitations and text reminders at different points in the contact
sequence, the time-of-day text messages are sent, and whether text reminders are more effective than postcard reminders.
Objectives for this seminar include: to understand how texting is used for contacting potential survey respondents at
NORC, share examples from texting on specific NORC projects, and discuss results from recent studies on how best to
use texting.
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